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Harley Davidson: Research Methodology
The methodology of the research was to understand the Harley Davidson Company, gauge Harley Davidson (H-D) popularity through its brand image in local and international market, determine and evaluate the culture of work assisting them in the growth and development of Harley Davidson Inc., and  the importance of recognizing the employee of Harley Davidson by the top management.
The techniques and tools used for this research were-questionnaire, online survey, an interview. The primary data were collected through interview, questionnaire, and an online survey. On the other hand, the secondary data was obtained through the use of internet, journals, newspapers, periodicals, magazines among others. 
The respondents of the study were the units of sampling by which data was collected. These were the workers of the Harley Davidson Company. There were one hundred and thirty-nine workers, and the sample of the research was taken as the Harley Davidson Company with the study period from 2-3 years.
Analysis of the Research Variables
The research was conducted for the workers of Harley Davidson Company through an online questionnaire concerning the work culture assisting the growth of the organization, employee's recognition by the top level management and the management's involvement in the technological innovation of new brand products. Some of the study variables were analyzed as shown below:
1. Brand image product analysis 
Does H-D Company create the brand new image products of its own?
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Figure A: Brand image product of Harley Davidson 
 Source: Compiled from the online survey of employees of Harley Davidson company respondents 
According to the online survey conducted of the data provided, we found that 95 percent of the employees responded the Harley Davidson Inc. has dominant brand image personality.93 percent indicated that it is robust, dark and sturdy feeling. 92 percent showed that products provide a feel of Harley Davidson's experience. 92 percent responded the brand image provide rugged experience, 90 percent responded as giving the feeling of being individual and rebellious,89 percent responded that the brand new image made them feel as being born free, 88 percent responded that the brand image fulfills the individual and organizational dreams , and 80 percent indicated that the brand is outdoorsy.
2. Organization Culture Analysis 
The company’s prevailing working environment 
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Figure B: Company’s friendly working environment 
From the data we collected, the pie chart above indicates that 84.89% of the employees working at Harley Davidson Inc. found that the atmosphere of work is very friendly.
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